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Introduction
‘Never doubt that a small group of thoughtful people could
change the world. Indeed, it’s the only thing that ever has.’”
- Peter Wintonick, filmmaker

This 5 step lesson series is designed to help you to create a film to inspire change in
the world. This type of film is called an impact film. Activities beyond the film are part of
what is called an Impact Campaign and most research into Impact films show that
creating an impact campaign to accompany your film will maximize the change you
want to create in the world.

“Film is incredibly
democratic and
accessible, it’s probably
the best option if
you actually want to
change the world, not
just re-decorate it”
- Banksy
Banksy/Paparazzi Rat
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Tangaroa Blue has worked for a long time creating change in the world and are
inspired to see people’s attitudes shift towards protecting and celebrating the beauty
of our oceans for future generations. We really encourage you to take the rewarding
step of putting your values into action and making an impact film.
So now let’s start our journey to begin creating change through storytelling.

This video project learning series consists of five lessons:
Lesson 01

Page 5

Gives an overview of why film is such a powerful medium to inspire empathy, connect
people with an issue and take action.

Lesson 2

Page 12

Students decide what aspect of the marine debris to cover in their video, the issues,
audience, importance of research and what change they want everyone to make.

Lesson 3

Page 20

Shows how storytelling is at the heart of making people connect with an issue
emotionally and how it can inspire them with energy to make a change. Students
learn how to take an idea from concept through the phases of synopsis, script and
storyboard to the stage where they are ready to make the film.

Lesson 4

Page 28

Support students to turn their marine debris story into a powerful call to action
video. Students learn about video creating digital tools, programs and some filming
techniques.

Lesson 5

Page 36

Learn about different platforms students can share their video on, students reflect on
their own learning, investigate the effectiveness of their call to action video and think
about other actions they can take alongside their video to increase impact.

Happy Filmmaking!
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Lesson 1

Building empathy
Introduction
Welcome to lesson one! We are going to assume that you don’t know too much
about making films and try to make this simple. In this introduction we will start by
explaining why film is such a powerful medium to inspire change and how it helps
people to connect with an issue.

Why is film a powerful way to create change?
“Documentaries meet a deep human need to connect. When this need to connect
is fulfilled, it can translate into deep and passionate support for the issue depicted in a
film, and this emotional and engaged support from viewers is critical to a successful
social impact campaign.” HotDocs Documentary Impact: Social Change through
storytelling
Film is everywhere in our culture and can be created very simply and quickly. It is
a popular and easy to access medium that can connect people across the world
and unite them around an issue. Documentaries help change the perspective of
individuals, who can then change culture and shifts in culture leads to people making
changes. This is what we call inspiring change through making an impact.

Storytelling - What story are you going to tell?
Storytelling has been around for a long time and has always had a strong way of
connecting people to an issue. Film is a powerful form of storytelling that combines
inspiring moving images, engaging stories, and emotional music. It can immerse us
in a different world that has a influence over our thoughts and our emotions. When
this tool is used to evoke emotions in combination with providing practical knowledge
about making positive change - we can call this an impact film. At the core of impact
films and having emotional impact is building empathy which we will talk about next.
5

Building empathy
Research shows that in order to create lasting change, one of the first things you need
to do is help people build empathy. Empathy is the ability to understand and share
the feelings of another. In film this ‘other ‘may take many forms including a person, an
animal or a landscape. Generally speaking it is easier to create empathy between a
human and another human, but in film it is possible to be creative and inspire people
to empathise with inanimate objects. Let’s take marine debris as an example.

There are many different negative effects of marine debris and so there are many
different ways to present the problem to the viewer. You could look at economic
Impacts, damage to sea going vessels, habitat damage, animal ingestion or human
health. All of these issues are valid problems but they will create very different levels of
empathy depending on the audience. It may be for example hard for most people to
empathise with a story about the damage to the vessels of multi-million dollar fishing
corporations but easy to empathise with a sea turtle that has been fatally entangled in
a discarded fishing net.
More empathy may be created by describing how littering in our oceans can cause
serious economic and health consequences for people in developing countries who
are already suffering and rely on clean oceans for their incomes from fishing and
tourism. Even more impact may be gained from providing people with knowledge
about how much micro -plastics people all around the world are ingesting. It could
explain the negative impacts it can have on all of us and how these toxins may be
passed to our babies through breast milk.
These examples show how different approaches to the same issue may create
different levels of empathy. By showing the cause and effect of marine debris, you can
start to build empathy in the viewer.
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Exercise

Building empathy

Use the following diagram below to write down some ideas down to use towards the
creation of your call to action video. It will help you define the particular aspect of
marine debris that you want to focus on and find a solution for.

EFFECT

How does marine debris
affect marine life?

How does marine debris
affect people?

BUILDING EMPATHY

What are the needs of
marine life?

What are the needs of
people?

CAUSE
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General film information - Who’s involved?
Film teams can take many shapes and sizes. Some documentary makers make
films by themselves, but usually, the crew is much larger and feature-length films can
include several hundred people. On these larger films, people can have very specific
roles. On smaller films sometimes a single person can take on all these roles. Here is a
list of the main roles in filmmaking and what they do as described by creative skillset.
There are many different roles in films and the number of people involved depends on
the nature of the film. If you are making your ‘call to action’ film in a group, then you
may want to decide who is going to take on what role. If you are going it alone, then
you will have to consider all the different roles and elements in making a film.

Producer | the manager
This will be you! You will need to plan out how long you have to make your film etc.
Producers have overall control of every aspect of a film’s production. They are like a
manager who steers the film from beginning to completion and beyond.

Director | the creative mind
What images and sounds will you use in your film?
Directors are responsible for creatively translating the film’s written script into actual
images and sounds on the screen. They are ultimately responsible for a film’s artistic
and commercial success or failure. Directors make crucial decisions, such as selecting
the right cast, crew, and locations for the film.

Screenwriter | the storyteller
What story are you going to tell? What will be your call to action?
Screenwriters create screenplays for films. They provide the blueprint for the creative
input of the Producer, Director, Production Designer, Composer and Editor, cast and
crew. Screenplays should allow whoever is reading it to imagine how the film will work
on screen. It should feature fascinating characters, an exciting plot, and a great idea
for a marketable film.

Director of Photography and Camera Operator | visuals
How are you going to film? What equipment could you use?
DoPs must discover the photographic heart of a screenplay, using a variety of source
material including stills photography, painting, other films, etc. They create the desired
look using lighting, framing, camera movement, etc. DoPs collaborate closely with the
camera crew. After reading the screenplay, DoPs meet with the Director to discuss the
visual style of the film.

Sound Recordist | recording the audio
Will your film have voice over? Music?
A Sound Recordist records sound on location or in a studio, usually in synchronization
with the camera, to enable the highest quality ‘real’ sound to be recorded at the time
of filming.
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Editor | Composing the Story for screen
This is where you put it all together and make your draft.
The Editor works closely with the Director, crafting the recorded video and audio into a
coherent whole. To ensure that the story flows effortlessly from beginning to end, each
shot is carefully chosen and edited into a series of scenes, which are in turn assembled
to create the finished film.

What is an Impact Film?
“Social and cultural change that has been driven by a documentary film and its
associated campaign strategy. This can include a perceivable shift in behaviours,
beliefs, and values within a group, system or community, as well as legislative or policy
shifts in a government, organization or institution.” HotDocs Documentary Impact:
Social Change through storytelling
Film has the power to connect people with an issue emotionally These emotions can
create a marked effect or influence on people and motivate them to change and
take action. In this way the film has an impact on the way people think and behave.
An impact film is a film that inspires people to make a change. This change can take
many forms and may include changes in behaviors, beliefs, and values, political
systems, communities, and organizations.

Impact Film Example
One of the best ways to learn how impact films get across their message and create
empathy in their audience is to look at examples. Here is an example of a film with its
story and the impact that it’s trying to achieve. Watch the trailer for the film Bag It.
https://www.youtube.com/watch?v=MRjPkl_4lmM
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Exercise

Looking at an impact film

Film - Bag It
Synopsis (what the film is about)
In this touching and often flat-out-funny film, we follow “everyman” Jeb Berrier, who
is admittedly not a tree hugger, as he embarks on a global tour to unravel the
complexities of our plastic world. What starts as a film about plastic bags evolves into
a wholesale investigation into plastic and its effect on our waterways, oceans, and
even our own bodies. We see how our crazy-for-plastic world has finally caught up to
us and what we can do about it.

Impact
The team has made a truly accessible film which uses humour to appeal to as wide
an audience as possible, leaving viewers feeling empowered, and ready to take
action in big ways and small to reduce their plastic consumption

Think about which impact films you most admire. Now think about their length,
genre, whether they are factual or narrative and why they were so successful?
What emotions did they make you feel and what parts of the story made you feel
this way? Was it the images, music, personal stories, sound effects, animations,
body language, before and after sequences, statistics or a combination of these?
To help you make change what information did they give you and how did they
present it? Was it stories of how characters in the film had changed their own lives,
was it instructional animations or advice from experts Asking these questions will get
you into the mindset of what tools film makers can use to have an impact on their
audience.

Now it is your turn.
Think about a marine debris item that you know has a negative impact and that
you want to reduce at the source. In the table below, write down some ideas about
what your film is going to be about and what is the impact it is trying to have. You
can also use an online digital tool such as Realtimeboard or Padlet to brainstorm
your ideas.
www.realtimeboard.com
www.padlet.com
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Looking at an impact film
Film title

Synopsis - What the film is about?

Impact - what emotions was the film trying to make you feel?
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Lesson 2

Development and Strategy
Introduction

In this lesson, we will decide what aspect of the marine debris we want to cover in our
video, this issues, audience and what change we want everyone to make.

Choosing a marine debris item to reduce it at the source.
By now you may have already chosen what type of marine debris you want to focus
on. For example, plastic bags. If you haven’t chosen a specific item, you may just
want to choose a general type of tiem. For examples - plastics.

Exercise

What is the issue?

Use the space on the next page to state the negative issues related to the marine
debris items you have chosen. Start by writing rite down some short memorable
phrases.
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For example: Marine debris is ‘killing thousands of marine animals every day.’
‘Marine debris will kill us.’

Negative issues

How is the issue understood by the world?
Many issues we see now as obvious problems weren’t seen that way in the past.
Slavery wasn’t a crisis for British and American elites until society saw it as wrong and
a large scale movement to end slavery called abolitionism turned it into one. This
raises the issue of how society currently understands the issue and responds to it. How
the audience relates to the issue can be broken down into four main categories. The
following table describes these categories and the suggested way an impact film can
respond to them.

Issue and relationship to the
audience

Suggested response

Fresh or unknown issue

Requires films to dramatically reveal what’s
going on

Familiar issue

Calls for the film to put the spotlight on the
issue.

Hidden issue

Requires the film to prove the problem
exists by investigating and exposing.

Issue deep in society but ignored

Need to humanise the people being
affected and create empathy for them

Documentaries usually combine all of these techniques but have a dominant
emphasis on one of them. This usually depends on the audience.
13

Intended audience

Knowing your audience is a really important part of filmmaking. Researching and
understanding how they think, behave and feel is an especially important part of
Impact films. You need to tailor your story to your audience. Thinking about the
age, cultural background, level of education, geographical and location access
to technology and media, can all affect how you decide to tell your story to create
the highest level of empathy, have an impact and inspire people to take action.
For example if you want people to make changes in their lives around their use and
disposal of plastics you may need to take two different approaches if your audience
was young surfers who lived by the beach compared to an elderly people living in
central Australia who had never visited the ocean before.
Now it is time to think about who your intended audience is going to be. It’s important
to remember that you can have different audiences for the same topic.

Exercise

Who is your audience going to be

Take some time to think about who your audience is going to be and write some
notes below. Think about how much your audience would already know about the
issue. For example. Primary school children - they might not have heard about marine
debris before, so when you plan your video/film you will need to keep this in mind.
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What evidence and information from research can support
your claims?
You may need to use some evidence to back up your statements, otherwise, how are
people going to believe you? It is important to find key voices supporting your view. In
film these people are usually called experts. This may include academics, brands and
companies, campaigners and advocates, politicians and policymakers, press and
media, and public figures. Make sure you reference any facts or information and cross
check it with several sources to make sure it is true.

Exercise

What facts support my argument?

Use the space below to write down some facts and references that support your
argument

Fact

Reference

15

The motivation for the documentary - to make a change

“If there is any hope for the world at all, it does not live in climate-change
conference rooms or in cities with tall buildings. It lives low down on the ground, with
its arms around the people who go to battle every day to protect their forests, their
mountains and their rivers because they know that the forests, the mountains, and
the rivers protect them” Arundhati Roy, Writer & Activist
The general motivation for impact films is to create change and to shift peoples
perspectives to one where they want to make a change and are empowered to do
that. So should this change come from the top down or the bottom up?

General top down or bottom up?
When making your impact film and your campaign you should think about how you
want change to happen. Should it come from the bottom or the top?
Top down means those in power decide to make changes to the systems of power
such as laws and company policies. These changes come from the top and enforce
changes to the behaviors, attitudes and priorities of the large majority below who are
guided by the rules and policies. These changes can be political, corporate or Legal.
Top down change can have wide ranging effects and can include changing the
operations of usually stubborn economic driven organisations. A top down approach
might mean a company director deciding that the company will replace plastic
packaging with biodegradable packaging.
Bottom up means that the approach to changs comes from the grassroots—from
a large number of people working together to change behavior and can result in
influencing politicians and even businesses to change their approach to follow the
demands of the grassroots.They are good advocates for the change and create
discussion through their social networks. Bottom up approaches create a large set of
supporters who have willingly demonstrated how change can happen and what it
looks like. In this way when change occurs at the top there is already large support.
This grassroots approach to change can take the form of petitions, voting, letter writing,
buying and boycotting, volunteering, donating.
16

With the issue you have chosen, do you want the general public to make their own
choices to change their behaviors or do you want politicians to take a stand and
change the laws? This decision should be informed by your capacity as a filmmaker,
your motivation, how the issue is understood by society, who your audience is and how
you think you and your film could have the greatest impact.
Both top-down and bottom-up approaches have their issues but most successful
impact film makers will tell you that while you should prioritise one approach its
important to combine both approaches to maximise the impact. To change
behaviours around plastics you may decide that while the politicians have the power
to make the greatest change the best way to get them to take action is to gather as
much support from the general public. In this way the film could focus on bottom-up
and then the impact campaign could target politicians through petitions.

What types of change are there?
We have created a list of four main types of change.

Changing minds

Mass awareness and understanding –
creating a shift

Changing behaviours

Actively mobilizing people to do different not
just think different, whether that’s to buy or
boycott, donate or volunteer. What specific
actions could you promote?

Building communities around
an issue

Grassroots organizing – providing the focal
point around which people come together.
What communities could you serve or
support?

Changing structures

Top-down change – whether in politics or
business, directly influencing law and policy
to change the context. What laws or policies
embed the problem you are trying to solve?

Exercise

What kind of change do you want to make?

Deciding what kind of change you want to make may help you shape your video
and the story you tell.
Use the space over the page and write some notes about what kind of change you
would like your video to have. Is it top down or bottom up or a combination of both?
Does it involve changing minds, behaviors, communities or structures?

17

What kind of change do you want to make?		

T / B / Both

Call to action

Audiences often walk out of documentaries saying, “I want to do something about
the way I feel and what I just saw!” But often documentaries don’t give you clear
guidance around ways to act and create change. While empathy created by
great storytelling can be great fuel for action - a clear set of instructions can be the
difference between a film changing people’s moods and a film changing people’s
lives. This is why it can be important to provide a clear call to action.
18

Exercise

Call to action

What do you want your audience to do after watching your video?
You may need to use persuasive words to encourage your audience to take
action. A call-to-action is most often made at the conclusion of a film either in text
or spoken by a person directly to the audience. A call to action should be concise.
That means it should give a lot of information clearly and in a few words - brief but
comprehensive. There is a difference between a call for change and a call for
action.
Here is an example of a general call for change: “ We don’t want to leave oceans
where there is more trash than fish for future generations. We have to do something
about it.”Here is an example of a concise call to action: “Take 3 pieces of rubbish
when you leave the beach, waterway or anywhere!”
As you can see a call to action is a very specific, practical and concise message
about how people can make change happen.
Write down your call to action in the space below

Reference
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Lesson 3

Story Development
Introduction

“A good story, well told, is critical to a successful impact strategy. If a film does not
connect with its audience and generate empathy, it is very unlikely to gain the traction
that an impact campaign requires to make a change. The best documentaries
illuminate the human experience. Films can bring audiences inside stories and
communities that they might not otherwise be familiar with, provoke dialogue and
inspire people to take action.” HotDocs Documentary Impact: Social Change through
storytelling
Storytelling is at the heart of making people connect with an issue emotionally and
inspire them with energy to make a change.

Examples of call to action films
Finding examples of other call to action films and the way they structure the story
and create an emotional connection with the main character could really help you
structure your own message and create empathy in the audience.

Exercise

Find some examples of call to action videos

Browse the web to find some call to action videos that you like or find very powerful.
Use the space below to write down what made the video powerful to you. Was it the
imagery, music, text, script? You may like to adopt a similar approach in your video.

20

Logline
Now that you have chosen your issue, have thought about your audience and
brainstormed the best way to get your message across to them - it is time to start
writing. The logline is the shortest and best place to start. The logline is a brief summary
of the plot and helps to explain the story and the approach in a short and clear way.
When you read the description of a movie online that is usually a form of logline. The
logline is at most two sentences that tells us what the story is about, and what our
main character is up against, in two sentences. Include the identity of the protagonist
(the main character/hero), the challenge(s) they’re trying to overcome, and why they
must overcome them. Try to include details that make the story more interesting.

Here is the logline for Bag It:
Jeb Berrier, a regular American man, makes a pledge to stop using
plastic bags at the grocery store and has his life completely changed.
As you can see there are details in this logline that make the story more exciting. Telling
the story of a ‘regular man’ having his life ‘completely change’ by one simple act of
stopping using plastic bags is quite mysterious and makes the audience curious to
know more.

Exercise

Write a logline

Now let’s write a logline for your film! Think about including details of the story that make
it interesting and unique. Remember that the logline of your project will probably morph
and change over the course of the project so you don’t have to get it perfect first time.

Synopsis - summary of the story
Once you have your logline you can draw out more details in a synopsis. This is a one
paragraph to one page written summary of the story. Your synopsis usually includes, a
description of the protagonist, a description of the world that they inhabit, a detailed
description of the obstacle or conflict that they are trying to overcome including the
event (the inciting incident) that leads them to action, an outline of the journey they
take to take to overcome the obstacles including small successes and meeting new
obstacles along the way. It usually ends with the protagonist meeting the main or
greatest hurdle.
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Here is the synopsis for the film Bag It:
Americans use 60,000 plastic bags every five minutes-single-use disposable bags that
we mindlessly throw away. But where is “away?” Where do the bags and other plastics
end up, and at what cost to our environment, marine life and human health? Bag It
follows “everyman” Jeb Berrier as he navigates our plastic world. Jeb is not a radical
environmentalist, but an average American who decides to take a closer look at our
cultural love affair with plastics. Jeb’s journey in this documentary film starts with simple
questions: Are plastic bags really necessary? What are plastic bags made from? What
happens to plastic bags after they are discarded? Jeb looks beyond plastic bags
and discovers that virtually everything in modern society-from baby bottles, to sports
equipment, to dental sealants, to personal care products-is made with plastic or
contains potentially harmful chemical additives used in the plastic-making process.
When Jeb’s journey takes a personal twist, we see how our crazy-for-plastic world has
finally caught up with us and what we can do about it. Today. Right now.

Developing the Script
The combination of engaging visual images, compelling spoken words and music
is what makes a film impactful and can evoke strong emotions. The script is a written
document which describes the visuals and spoken words as they will appear in the
film. For instance, if you want people to feel that the ocean is worth preserving it might
be important to show beautiful imagery of the ocean or activities such as diving and
surfing in environments that could be destroyed by marine debris. To develop the script
you can start with an audio and visual table. In each row you should describe the
important sections of your film. This puts the story in chronological order as it appears
on the film allowing you to plan how the story will evolve and how each event will go in
the order. Here is an example:
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Time

Audio

Visual

0:00-0:10

Lead character describing
their life before they went on
a journey to uncover the truth
about plastics.

Montage of shots of plastic
bags in waste dump, shots of
plastic marine debris on the
sea shore.

0:10-0:15

Interview with lead character
describing the event that
inspired them to start their
search for answers.

Lead character reenacting the
moment when they found a
dead seabird on the sea shore
that had suffocated on plastic
bag.

0:15-0:20

Lead character meets with
marine debris expert from the
university

Footage of the interview
intercut with B-roll of dramatic
images from the research.
Graphics of statistics will
illustrate the points the expert is
making.

As you develop the story and interview more people you can change the order of
these to adjust how the story progresses. The main aim is keep the viewer engaged
and wanting to know more. By the end they should be emotionally connected to the
issue and the main character when they face the biggest obstacle in the story. They
should leave the film wanting to take action and knowing how to do that.
Once you have completed and confirmed this sequence set out in the audio and
visual table you can transform it into a script which we will then turn into a storyboard.
The script is written in a particular format which is set out below. The script usually takes
the following format broken into sections of action/setting/visual description and
dialogue or spoken words.:
LOCATION DESCRIPTION AND WHETHER IT IS;
INTERIOR / EXTERIOR OR NIGHT / DAY
Description of the setting and the action that takes place there
CHARACTERS NAME
The words that the the character will say. Or in the case of a documentary a rough
summary of what the person is likely to talk about.
We have transformed the first two rows of the audio and visual table above into a
script to show how this process might look.
FADE IN
EXTERIOR CITY DAY
In the heart of a town, a rubbish bin is overflowing with plastic rubbish as people walk
by oblivious to its presence. A small piece of plastic falls into the drain and water in
the drain travels it away.
EXTERIOR RIVER & BEACH DAY
We watch as a piece of plastic travels down the river and into the ocean
INTERIOR KITCHEN DAY
ELSPETH sits at her kitchen table with all of the plastic products and packaging she
consumes in a year arranged around the bench tops. She describes the event that
inspired to understand the impact of plastic.
ELSPETH
I first understood the impact of plastic when I saw a sea bird dead on the beach that
had a small piece of plastic sticking out of its mouth.
EXTERIOR BEACH DAY
Reenactment of ELSPETH finding the dead bird with a piece of plastic in its mouth.
More on writing scripts can be found here: https://www.wikihow.com/Write-a-Script
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Developing the StoryBoard
Now it is time to design your storyboard. A storyboard is a sequence of drawings which
is a visual representation of the script representing the shots planned for a film. You can
include some directions and dialogue. This is where you will decide what the film will
look like and how the story will be told. TAn additional step can be to storyboard the
film to make it a simplified visual summary.
Below is an example of a simple storyboard

Source: https://www.pinterest.ie/pin/820921838299439539/

Impact Plan
When developing your storyboard, ask yourself the following questions:
• What are the key messages that you want people to take away from the film?
• What do you think could really change?
• Which key people could help make this change?
• What do you need to do to make that person change or take action?
• What type of change do you want people to make?
• What would you need to do to make this change happen?
• What impact would this change make?
• What is the long-term change you see as your goal?
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Exercise

Developing the story

Use the storyboard template on the following page to plan the story your film is going
to tell (remember to include the call to action at the end or beginning). There are also
lots of great online tools for storyboarding. Realtimeboard and Padlet are great ones.
www.realtimeboard.com

www.padlet.com

Notes
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Exercise
1

Story board
2

PICTURE

3

PICTURE

TIME

PICTURE

TIME

TIME

DESCRIPTION

DESCRIPTION

DESCRIPTION

AUDIO

AUDIO

AUDIO

7

8

9

PICTURE

PICTURE

TIME

PICTURE

TIME

TIME

DESCRIPTION

DESCRIPTION

DESCRIPTION

AUDIO

AUDIO

AUDIO

13 PICTURE

14 PICTURE

TIME

15 PICTURE

TIME

TIME

DESCRIPTION

DESCRIPTION

DESCRIPTION

AUDIO

AUDIO

AUDIO

DESCRIPTION should describe the action and movement that will occur in the frame.
I.e. man removes plastic bag wrapped around bird.
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4

5

PICTURE

6

PICTURE

TIME

PICTURE

TIME

TIME

DESCRIPTION

DESCRIPTION

DESCRIPTION

AUDIO

AUDIO

AUDIO

10 PICTURE

11 PICTURE

TIME

12 PICTURE

TIME

TIME

DESCRIPTION

DESCRIPTION

DESCRIPTION

AUDIO

AUDIO

AUDIO

16 PICTURE

17 PICTURE

TIME

18 PICTURE

TIME

TIME

DESCRIPTION

DESCRIPTION

DESCRIPTION

AUDIO

AUDIO

AUDIO

AUDIO should include a description of the dialogue, the sound effects and the music.
TIME Time that this shot starts and finishes. Watch some other films to find shot lengths
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Lesson 4

Create and produce
Introduction
In this lesson you will turn your marine debris story into a powerful call to action
video. You will learn about video creating digital tools, programs and some filming
techniques. You may need to improvise and make do with whatever existing
equipment you have.

Digital tools to help you make your video

There are lots of different digital tools and programs you can use to create your video
using your laptop or device. Some of the programs include:
• iMovie

• Adobe Premiere Pro

• Final Cut pro

Some of the best online tools you can use are listed below. Most of these are free:
https://animoto.com/

https://app.biteable.com/login

https://spark.adobe.com/

https://www.wevideo.com/

https://www.emaze.com/websites/

https://www.vyond.com/

https://www.powtoon.com/
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Equipment
In addition to the digital tool or program you will use to edit your video, you may need
to consider using the following equipment to record the audio and the visuals:
For recording visuals

Camera / Smartphone / tripod/ cleaning equipment/
spare batteries/ formatted cards

For recording Audio

Audio Recorder / Shotgun Microphone / Wireless Lapel
Microphone

Amount of light

Lighting / Understanding the sun and shadows / Reflector

Other

Extension cord, power board, Duct Tape

Guide for recording visuals
You can record your visuals how you want, but the guide below will help you to
achieve the best results. The most basic rule to follow is always to ask the question - Will
this visual and how I record it help to tell the story, engage the viewer and inspire them
to empathise in the way you want them too?

Rule of thirds

Composition is really important to creating a pleasing image and the most basic rule
is the “rule of thirds”. If you divide a shot into 3 horizontally and vertically these lines
intersect in four spots. Your goal should be to frame the shot so the focus of attention is
located at one or more of those spots. For interviews it is recommended that you place
the subjects eyes on one of the top intersections looking across the image into space
or in the middle of frame looking directly at the camera.. Of course, if you’re feeling
creative, you can always throw this rule out the window. But don’t go overboard:

Importance of Tripod
The difference between a good camera operator and a bad one is a tripod. A tripod
makes an amazing difference in the end product especially when you are starting
out. Even if someone thinks they are steady, the shots will be noticeably shaky without
a tripod or a monopod. Shaking and moving can complicate your filming and make
your audience feel uneasy. So if possible don’t move anything during a shot. This is not
to say experiment with movement, however, a tripod is recommended for a first time
film.
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Continuity
Continuity in film is the appearance of regular time passing in the film without mistakes
or quirks For example, during a conversation, a lock of hair shouldn’t go from being
in front of the persons face to behind their ear in two seconds, Unless the shot shows
you them moving the lock of hair. Another faux pa is allowing the talent to go home in
the clothes they were wearing if your shooting over consecutive days. The actor may
lose the sunglasses or the hat they were wearing or stain a white shirt they had on. The
talent needs a wardrobe and accessories so that these can be preserved for filming.

B-roll
In film and television production, B-roll supplemental or alternative footage intercut
with the main shot. B-roll is secondary footage that you splice into your primary video
to flesh out the story. For instance, if you’re filming a wedding, you might take shots
of the church, the invitation, and the little bride and groom atop the cake. When the
time comes to assemble your final movie, you can mix in this footage to add variety.
Anything can be B-roll. During the warm-up before the soccer game, for instance, get
some footage of just the kids’ feet. Grab a close-up shot of the ball hitting the net. Get
there early and record the empty field; then record from the same position during the
game and you can do a neat fade-in. This is where planning comes into play: You
should not only allow extra time to shoot B-roll but also determine in advance what
shots will make the best additions.

Types of Shots
There are many different types of shots in film and we have listed some below. They
describe the angle of the shot, the distance from the subject and what the subject is.
Different shot types can have different emotional impacts on the viewer. For example
a very distant shot of a person crying about seeing a bird that has died from plastic
would have less impact than a closeup of a person’s face as they cry put together
with a shot of the bird with the natural beauty of the sea beyond it. So thinking about
what you are filming and what type of shot would get the best reaction from the
audience can be important.
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•

Tight

•

Medium

•

Wide

•

Establishing Shot:

•

Long Shot: Camera appears far away

•

Extreme Long Shot: Camera too far away to identify the subject

•

Full Shot: Subject seen from head to toe

•

Medium Shot: Subject seen from waist up

•

Medium Close Up: Only the head & shoulders are seen

•

Close Up: Subject’s face fills the frame

•

Extreme Close Up: A portion of the subject’s face fills the frame

•

Low Angle Shot: From below looking up at the subject

•

High Angle Shot: From above looking down at the subject

You can find more information about film shots at the following website:
https://www.empireonline.com/movies/features/film-studies-101-camera-shots-styles/

Cleaning equipment
No matter how careful you are, the lens is going to get smudged. There’s no postproduction software filter in the world that can correct for that. Lens cleaning cloth
or cleaning pen with a brush. Even if you are using an iphone it can make a huge
difference to clean lenses with a clean cloth before filming. To remove any doubt do a
test shoot and playback the footage looking for any issues.

Press record! (and check that you have)
Remember to press record and check that you have.
All of us have have pressed record when we think we
are recording or stopping a recording only to find you
are doing the opposite.
Check how your equipment record, does the record
button flash or stay on?
Is there a flashing light on the front of your camera?
let your crew know and they can let you know it is not
flashing (not recording)

Guide for recording Audio

Poor sound can ruin an otherwise spectacular production. Understanding the
importance of quality sounds in movies, games, and songs is a crucial part of
understanding what it means to be a successful – and memorable – filmmaker.
Take a look at how audio – or the lack thereof – can positively and negatively affect
the emotional reactions and the contextual information an audience is able to
understand about a film’s subject matter. Poor sound can draw people’s attention
away from the subject and onto the quality of the audio so it can be really important.
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Microphone
Always use a microphone, built-in microphones on cameras don’t work very well. You
can either mount it on your camera or you can wrap the cord around a broomstick if it
is long enough and have someone dangle it above the talents head out of shot.
Watch audio Levels: As a general rule, audio levels should be as high as they can
without going into the red. Red means they have peaked and you will get distorted
audio. If your camera has any sort of audio level indicator, watch that while you are
filming whilst listening to the audio in headphones.
Watch the p’s: If you hold the microphone too close and are speaking directly into
it, every ‘p’ will create a loud puff. You will hear this in your headphone. Adjust the
distance of the microphone from the talent’s mouth.

Soundcheck
Once you have set up your audio ask the talent a general question, like what did you
have for breakfast this morning? This will give you enough time to adjust your levels
properly.
Voice Over: VO is another option which saves from all the hassle of recording live.
Find a quiet space and use a microphone to record on either your camera, sound
recorder, computer or smartphone

Foley
Foley effects are sound effects added to the film during post-production that create
the sound of the world you are representing in the visuals (after the shooting stops).
They include sounds such as footsteps, clothes rustling, crockery clinking, paper
folding, doors opening and slamming, punches hitting and glass breaking. In other
words, many of the sounds that the sound recordists on set did their best to avoid
recording during the shoot. You can find these sounds online for free or have a go at
recording them yourself

Ambient Sounds
Ambient sound (AKA ambient audio, ambiance, atmosphere, atmos or background
noise) means the background sounds which are present in a scene or location.
Common ambient sounds include wind, water, birds, crowds, office noises, traffic,
etc. It’s a good idea to catch the ambiance of a room to fill in the gaps between the
audio.
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Guide for getting the right amount of light

Lighting is a critical part of getting a nice shot and can on some occasions make a
big difference in getting the audience to empathise with the characters. A character
interviewed in a dark room with poor lighting might be hard to connect with. Being
able to look into the eyes of a well lit subject really helps the audience to build
empathy with the character. Lighting varies according to the equipment that you have
so we will try to give you some basic tips. Filming is a balance between audio, lighting
and video. The location for the best audio may be too dark for filming and the most
stunning location for video may be too noisy to record audio - so often you need to
find a balance. Here are some tips for lighting outside and indoors.

Outside
For outside you can use a reflecting board to reflect light onto the shadowed parts of
a person’s face. Note that you probably have to change the settings on the camera
to adjust for the high amount of light. or variable ND filters on your camera lens.
For even light, you can use a scrim - a scrim turns harsh light into a soft light to avoid
harsh shadows and contrast.
The easiest way to overcome lighting issues is to shoot outdoors, where even a cloudy
day produces enough ambient light to keep your video crisp and colorful. If it’s sunny,
try to shoot in the morning or late afternoon when the sun is lower in the sky. When it’s
directly overhead, it casts unflattering shadows on subjects’ faces.

Inside
When shooting outdoors isn’t an option, bring as much light into the room as you
can. Turn on lamps and open blinds to let outside light in. If your camera or phone has
a built-in light, use it. At the very least, it will help bring out faces in close-up shots. A
shoe-mounted external light can be helpful as well. Many camera allow you to adjust
aperture, white balance, shutter speed, and other light-oriented settings, but these will
get you only so far unless it’s a really high-end model. My advice for when the lights are
low is to disable the autofocus, otherwise, you risk getting that annoying pulsing effect
from the lens trying to lock onto a subject. Also, avoid fluoro lights when possible as
they may flicker in the shot.
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If you don’t have any artificial lighting try to place the subject close to a window
or door so that the light naturally fills their face. Try to avoid too many dark shadows
especially under or over their eyes. If they are getting shadows you can use a big
white surface to reflect light into the areas of shadow. Avoid filming someone inside
with a bright external landscape in the background. This will often cause the persons
face to have too little light (underexposed) and the background with too much light
(overexposed).

Three point lighting
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Lighting Examples

Exercise

Create and produce

By now you are probably ready to go and film your call to action video.
Remember to have fun!
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Lesson 5

Share and impact
Introduction

In this lesson, you will learn about different platforms you can share your video on,
reflect on your own learning and investigate the effectiveness of your call to action
video.

Best platforms for sharing videos
The most common platforms for sharing videos are:
•  YouTube,
•  Vimeo
•  Facebook
•  Instagram

Impact campaign - Sharing links and embed codes
After you have uploaded your video on to a video sharing platform, how will you notify
your audience about your video and reach out and engage with your audience? You
may want to share the link to a social media platform like Facebook or use an embed
code to place the video on your own website.
When sharing your video, think back to who your audience is and think about where
they are most likely going to be able to view the film. For example, if your audience is
primary school children, it is likely that they might not use many social media sites on
their own. You may need to email their teacher and or parents. This is part of what is
called an impact campaign.
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So how to do I plan for an impact campaign? Consider the following as ideas to help
get your video seen by as many people as possible.
•   Partnering with existing organizations that are working on debris. Partner with an
organization who already has the skills and an existing audience on their various
social media and other media channels. Sometimes the benefits are mutual
with the film describing an issue an organization is trying to help people become
aware of and the organization providing an existing support base of people
already engaged with the topic and happy to spread the word.
•   Do some searching online and make some calls to see if they would be willing to
support, host and promote your film.
•   Screen the film in politically important locations such as your capital city.
•   Getting key people in positions with power to make a positive change to see the
film. For example, a CEO of a plastic company, head of supermarket chains with
bad packaging systems etc.
•    Look for Film festivals - especially those with a focus such as impact
documentaries or environmental films..
•   Try to think of multimedia approaches. For example you may start with a single
video but find that the message can reach a wider audience by creating
additional material through different mediums such as websites, podcasts, social
media, and phone applications.

Impact Campaign - evaluating the change.

Once you have shared your video Make sure you incorporate a process of collecting
data. This will allow you to begin to map the effectiveness of the project. Collect every
review, list every screening and record numbers of attendees. Archive all emails about
the film. If the evidence isn’t giving you good results then consider taking a different
approach. If it is working the way you have intended think of ways to expand the
existing approach to reach more people and multiply the impact. Consider the
following questions when designing your impact campaign.
•   What would indicate that the change you wanted to happen is being made?
•   How can we measure this change?
•   What data could we measure before the film and impact campaigns release so
we have something to compare it to.
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Exercise

Sharing and impacting

Use the following table to plan your impact campaign. Write down some notes in the
boxes provided:

What platform will I use to host my video?

What social media sites will I share it on?

Who will I contact to let them know about my impact video?
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Is there anyone I can partner with to help spread my impact campaign for me?

How will I know if my video has created change?

How can I measure how many people have seen my video?
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